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Flagstaff Zoo values connection between people and nature 
by fostering conservation, education, and engagement. We 
imagine a dynamic, inclusive space where our focused 
target groups: students, families, and, retirees come together 
to actively participate in protecting and studying wildlife. 
Through our commitment to preserving biodiversity and 
providing innovative programs, we aim to create a place 
where every visitor feels empowered to be a steward of the 
environment and a champion of wildlife conservation.

For this project we aimed to create a brand identity that 
is centered around the ideas of college, Arizona culture, 
and modern branding. The colors and typography express 
a collegiate vibe when mixed together by including bold 
fonts and bright natural colors that are reminiscent of 
Arizona landscapes.

Vision
Statement

Concept
Statement



Flagstaff is a vibrant, mid-sized city 
located in northern Arizona, known 
for its stunning natural landscapes, a 
gateway to the Grand Canyon, and its 
proximity to other renowned natural 
wonders like Sedona and the San 
Francisco Peaks. The city is home 
to a diverse population, including a 
significant number of students from 
Northern Arizona University (NAU), 
as well as retirees, young families, and 
outdoor enthusiasts. Flagstaff’s residents 
have a deep appreciation for nature, 
wildlife, and sustainability, making it an 
ideal location for a zoo that emphasizes 
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Flagstaff has a diverse range 
of household incomes, with 
a solid proportion of people 
in the $45k-$74k and 
$75k-$149k brackets.
There is a significant 
presence of low-income 
households due to the 
student population and a 
relatively high cost of living 
compared to the income 
levels.

Flagstaff’s cost of living, while lower than 
major urban centers like Phoenix or San 
Francisco, can still be a challenge for 
lower-income residents, especially given 
the relatively high proportion of people 
earning less than $15k.

The presence of students, due to Northern 
Arizona University, is likely contributing 
to the high number of individuals in the 
<$15k bracket.

demographics

House Hold 
Income Brackets

Individual
Income Brackets

$25-$44k

$45-$74k

$65k+

$35-
$64k+

$15-$34k+

$15k

$75-$149k

$150k+ $<25k



Flagstaff has a youthful 
population, with a particularly 
large percentage (31%) in the 18-
24 age range, likely due to the 
presence of Northern Arizona 
University and the city’s appeal 
to college students.

There is a balanced gender 
distribution, but a somewhat 
smaller representation in 
older age groups (45+), which 
could suggest fewer retirees or 
long-term residents in those 
age brackets compared to 
younger adults.

The diversity in Flagstaff 
is shaped in part by its 
history, educational 
institutions, and location. 
The presence of Northern 
Arizona University likely 
contributes to an influx 
of diverse students, and 
the city’s proximity to 
Native American lands and 
communities helps foster a 
unique cultural blend.

Diversity

Population

10-17

WhiteHispanic

American Indian/
Alaska Native

Two or more 
races

18-24

25-34

35-44

45-54

55-64

65+

African 
AmericanAsian



College 
Town

Home to Northern Arizona 
University (NAU)—our zoo 
combines the spirit of academic 
curiosity with a passion for 
wildlife conservation and 
education. Tailored to both 
students and visitors, the zoo 
offers a unique, interactive 
experience that bridges 
Flagstaff’s vibrant college 
town atmosphere with the 
incredible biodiversity of the 
region.

Our special programs prompt 
the practice and pursuit 
of zoology, biology, and 
other life science programs/
degrees. We work closely with 
Northern Arizona University 
to provide up to date facilities 
and libraries for study and 
interning hours, as well as a 
coffee shop for students to 
study at. 



target 
Audience

Families with 
young children 
(ages 2-12

Parents often 
take their kids 
for educational/
entertaining 
experiences. 
The age group 
benefits from 
engaging with 
animals and 
learning about 
animals in a fun 

Teens (13-19)

Teens visit for social experiences with 
friends or as part of a school field trip.

Seniors (ages 65+)

Although this is the least likely age group 
to visit the zoo, that doesn’t mean they 
can’t enjoy this environment, older people 
benefit from a leisurely walk with great 
scenery and serene gardens



Examples
Target Audience

Location: Flagstaff, Arizona
Family Size: 4
Dad: Isaac, 40 years old, works as a local high
school teacher.
Mom: Claire, 38 years old, works remotely as a graphic 
designer.
Children: Grace (8) Taylor (6) Ellery (4)
 
Lifestyle : 
They value spending quality time together, exploring nature, 
and seeking out fun, educational activities for their three kids. 
With a focus on family bonding and learning, they prioritize 
experiences that combine adventure with personal growth

The Mitchells



Daisy Johnson
Age: 21
Occupation: Senior at Northern Arizona University 
(NAU)
Major: Environmental Science

Lifestyle: 
Daisy is an active, outdoorsy college student who values 
sustainability and wildlife conservation. She enjoys 
taking breaks from her academic workload by exploring 
the natural beauty around Flagstaff. Sarah is passionate 
about conservation efforts and has been involved in a few 
environmental clubs and student-led initiatives at NAU.





Zoo Branding



brand Words

Legacy

Connected

Academic



Color 
palette

C : 85
M : 9
Y :  85
K : 19 

C : 0
M : 41
Y :  97
K : 0

C : 2
M : 0
Y :  24
K : 0

The colors we chose 
are reminisicent of 
the landscapes seen 
around Northern 
Arizona, specifically 
the Sedona region that 
neighbors Flagstaff. 
The yellow, blue and 
orange colors also fit 
the modern identity for 
a zoo in a college town.

C : 72
M : 66
Y :  65
K : 75 

C : 0
M : 82
Y : 100
K : 0

C : 98
M : 86
Y :  30
K : 17



Logo
Sketches



Final 
Logos



Typefaces

LULO(Primary)
ABCDEFGHIJKLMNO
PQRSTUVWXYZ

ABCDEFGHIJKLMNO
PQRSTUVWXYZ

ITC AVANT 
GARDE (Secondary)



PAtterns

This pattern connects 
to the safari vibes mixed 
with western patterns 
made by indigenious 
tribes living in Arionza 
and surrouding states

The Night Sky pattern 
is meant to represent 
when Flagstaff was 
made a dark sky 
city, a city that limits 
the amount of light 
polution in order to 
showcase the cosmos



Main
Design 
Elements



Additional
Design 
Elements
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Paper Tickets
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Uniforms



Signage 
and WayfindingUniforms





Promotion



Adversting
Campaigns



Billboards



Gift Shop 
Merchandise

CofFee Mug

Crewneck

Bandanas



Journals



Gift Shop 
Merchandise

Pennants



Stuffed Animals

Conservation 
Tag

Each plush animal comes with a 
tag explaining how your purchase 
supports wildlife research. A portion of 
the proceeds helps fund conservation 
efforts to protect and preserve real-
life animals.



Branded 
Bags

Paper



Reusable
Our Reusable tote bags, 
showcase the different 
animals we have in our 
zoo. There are a total of siz 
different options to choose 
from. Shoppers have the 
option to either buy a 
resuable bag of their choice 
or a branded paper bag



Brochure

From Campus
to Creatures

Experience the 
Wild at

VISIT US
We aim to foster a deeper connection between 

conservation, education, and engagement. Our 
dynamic space invites students, families, and 
retirees to learn, discover, and participate in 
protecting wildlife. By preserving biodiversity and 

to become stewards of the environment. We look 

CONTACT

For more information
(717) 514-8367

About US 

a fun and educational 
experience for kids, 
families, students, and 
retirees. Just minutes from 
local neighborhoods and 
Northern Arizona University 
(NAU), the zoo blends 
academic curiosity with 
wildlife conservation. With 
a focus on discovery 
and relaxation, it 
caters to all ages while 
showcasing the region’s 
incredible biodiversity in 
a welcoming, low-stress 
environment.

Key Features

“Snow Leopard Habitat”
“Conservation Education 
Programs”
“Study-Friendly Café”
“Interactive Animal 
Encounters”

Student Specials

Students and faculaty 

The Snow Leopard Café! 
Bring your student ID for a 

discount.

Free guided tour on the 
first Friday of every month 

for students!

Therapy animals for the 
students (partnership with 

NAU)



Website






