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For this project we aimed to create a brand identity that
is centered around the ideas of college, Arizona culture,
and modern branding. The colors and typography express
a collegiate vibe when mixed togdether by including bold
fonts and bright natural colors that are reminiscent of
Arizona landscapes.

CONCEPT
STATEMENT

Flagstaff Zoo values connection between peopleand nature
by fostering conservation, education, and engagement. We
imagine a dynamic, inclusive space where our focused
target groups: students, families,and, retirees come together
to actively participate in protecting and studying wildlife.
Through our commitment to preserving biodiversity and
providing innovative programs, we aim to create a place
where every visitor feels empowered to be a steward of the
environment and a champion of wildlife conservation.

VISION
STATEMENT



Flagstaff is a vibrant, mid-sized -city
located in northern Arizona, known
for its stunning natural landscapes, a
gateway to the Grand Canyon, and its
proximity to other renowned natural
wonders like Sedona and the San
Francisco Peaks. The city is home
to a diverse population, including a
significant number of students from
Northern Arizona University (INAU),
as well as retirees, young families, and
outdoor enthusiasts. Flagstaff’s residents
have a deep appreciation for nature,
wildlife, and sustainability, making it an
ideal location for a zoo that emphasizes




DEMOGRAPHICS

Flagstatf has a diverse range
of household incomes, with
a solid proportion of people
in the 845k 874k and
$75k-$149k brackets.

There is a significant
presence of low-income
households due to the
student population and a
relatively high cost of living
compared to the income
levels.

$75-8149k -

HOUSE HOLD
INCOME BRACKETS

835-

$64k-

$65k-.

-825-844k

—845-874k

INDIVIDUAL

INCOME BRACKETS

S15k

- 815-834k-

Flagstaff’s cost of living, while lower than
major urban centers like Phoenix or San
Francisco, can still be a challenge for
lower-income residents, especially given
the relatively high proportion of people
earning less than S15k.

The presence of students, due to Northern
Arizona University, is likely contributing
to the high number of individuals in the
<815k bracket.



18-24

Flagstatf has a youthtul
population, with a particularly
large percentage (31%)inthe18-
24 age range, likely due to the
presence of Northern Arizona
University and the city’s appeal
to college students.

There is a balanced gender
distribution, but a somewhat
smaller representation in
older age groups (45+), which
could suggest fewer retirees or
long-term residents in those
age brackets compared to
younger adults.

POPULATION

DIVERSITY

The diversity in Flagstatt
is shaped in part by its
history, educational
institutions, and location.
The presence of Northern
Arizona University likely
contributes to an influx
of diverse students, and
the city’s proximity to
Native American lands and
communities helps foster a
unique cultural blend.

Two or more

races

American Indian/
Alaska Native

Hispanic

African
Asian  American

A

White



Home to Northern Arizona
University (NAU)—our zoo
combinesthespiritofacademic
curiosity with a passion for
wildlife conservation and
education. Tailored to both
students and visitors, the zoo
offers a unique, interactive
experience  that  bridges
Flagstaif’'s vibrant college
town atmosphere with the
incredible biodiversity of the
region.

Our special programs prompt
the practice and pursuit
of zoology, biology, and
other life science programs/
degrees. We work closely with
Northern Arizona University
to provide up to date facilities
and libraries for study and
interning hours, as well as a
coffee shop for students to
study at.
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TARGET
AUDIENCE

Interest in Zoos, Aquariums Strongest among Young
Adults

Three-fifths of young adults are highly interested in zoos, aquariums, and nature

centers.
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"How would you rate your interest in each of the following activities?" Adult Americans
18+. N = 5,550. Source: NatureofAmericans.org

Families with
young children
(ages 2-12

Teens (13-19)

Teens visit for social experiences with

Parents often friends or as part of a school field trip.

take their kids

for educational/

entertaining

experiences. Seniors (ages 65+)

The age group

benefits from Although this is the least likely age group
engaging with to visit the zoo, that doesn’t mean they
animals and can’t enjoy this environment, older people
learning about benefit from a leisurely walk with great
animals in a fun scenery and serene gardens




EXAMPLES

Target Audience
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Location: Flagstaff, Arizona

Family Size: 4

Dad: [saac, 40 years old, works as a local high

school teacher.

Mom: Claire, 38 years old, works remotely as a graphic

designer.
Children: Grace (8) Taylor (6) Ellery (4)

Lifestyle :

They value spending quality time together, exploring nature,
and seeking out fun, educational activities for their three kids.
With a focus on family bonding and learning, they prioritize
experiences that combine adventure with personal growth




Age: 21

Occupation: Senior at Northern Arizona University
(NAU)

Major: Environmental Science

Lifestyle:

Daisy is an active, outdoorsy college student who values
sustainability and wildlife conservation. She enjoys
taking breaks from her academic workload by exploring
the natural beauty around Flagstaff. Sarah is passionate
about conservation etforts and has been involved in a few

environmental clubs and student-led initiatives at NAU.







ZOO BRANDING



Legacy

Connected

Academic



The colors we chose
are  reminisicent  of
the landscapes seen
around Northern
Arizonaq, specifically
the Sedona region that
neighbors Flagstaff.
The vyellow, blue and
orange colors also fit
the modern identity for
d zoo in a college town.




LOGO
SKETCHES
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PATTERNS

This pattern connects
to the safari vibes mixed
with western patterns
made by indigenious
tribes living in Arionza
and surrouding states
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IDENTITY SET

FLAGSTAFF ARIZONA

WHERE
EDUCATION
ROAMS FREE!

11.22.2024
Dear Stacy Gibson,

I'm thrilled to introduce you to Highlands Zoo, Flagstaff’s go-to
destination for adventure, learning, and wildlife conservation. Our
zoo offers something for everyone—whether you're a college student,
a family, or an animal lover eager to explore.

At Highlands Zoo, we focus on providing meaningful experiences
for college students through internships, volunteer programs, and
conservation education. Our Innovation Hub offers a space for
students to engage in hands-on learning while discovering ways they
can make a difference in the world of wildlife.

But it’s not just for students! Our zoo is a place where all ages can
connect with nature. From interactive animal exhibits to our peaceful
Zen Garden, we're dedicated to creating a fun, educational experience
for everyone. We also offer exciting events throughout the week that
bring together community members of all ages.

We invite you to visit Highlands Zoo and enjoy the wonders of
wildlife, while learning about our ongoing conservation efforts
and commitment to protecting endangered species like the Snow
Leopard. Thank you for supporting our mission, and we look forward
to welcoming you soon!

‘Warm regards,

Betty White
Community Engagement Manager

www.flagstaffzoo.com
S Cedar St Flagstaff, AZ, 86011

(717) 514-8367




www.flagstaffzoo.com

S Cedar St Flagstaff, AZ,
86011

(717) 514-8367

FLAGSTAFF ARIZONA




ADMIT

ONE

CHILD
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25%

DISCDUNT

ou bring this to the gift shop!
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25%

DISCOUNT

when you bring this to the gift shop!
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STUDENT
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DISCOUNT

when you bring this to the gift shop!

DISCOUNT

when you bring this to the gift shop!
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A SNOW LEOPARD
IN ARIZONAIS
MORE LIKELY
THAN YOU THINK.

THE CAT IS OUT OF THE BAG...

THE SNOW LEOPARD
DIDN'T SHOW UP TO THE
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BILLBOARDS

GRADUATE
I WITH A
DEGREE OF

EVEN THE
ZOO HAS
FRESHMAN
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91671 09184

Each plush animal comes with a
tag explaining how your purchase
supportswildliferesearch.Aportionof
the proceeds helps fund conservation
efforts to protect and preserve real-
life animals.

THANK YOU
FOR YOUR
PURCHASE!

CONSERVATION
TAG

Your purchase helps fund
vital wildlife research at
the Flagstaff Zoo, where we
work to protect and
conserve animals in the
wild. Every stuffed friend

you take home directly
supports our efforts to
better understand the
animals that share our
planet. Together, we'’re
making a difference, one
cuddle at a timel!







REUSABLE

Our Reusable tote bags,
showcase the different
animals we have in our
z00. There are a total of siz
different options to choose
from. Shoppers have the
option to either buy a
resuable bag of their choice
or a branded paper bag
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BROCHURE
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Coffee for Conservation

Due to the local atmosphere of Flagstaff and
surrounding colleges, the zoo will have a brand
of coffee sold at various study spofs in the zoo.
The proceeds of all coffee sales will go to various
conservation efforts in the state of arizona.
Including

The Peregrine Fund

The Sonoran Desert Conservation
Southwest Wildlife Conservation Center
Friends of Arizona’s Nature

Desert Tortoise Council

Upcoming Events

10:00 AM - 12:00f

12:30 PM 00 j YogaintheZen Garden
PM

0 AM 0 f Volunteer Field Day
AM

!. S

We aim to foster a deeper connection between
people and nature in Flagstaff through
conservation, education, and engagement. Our
dynamic space invites students, families, and
refirees to learn, discover, and participate in
protecting wildlife. By preserving biodiversity and
offering innovative programs, we empower visitors
to become stewards of the environment. We look
forward fo seeing you at Flagstaff Zoo!

S Cedar St Flagstaff, AZ, 86011

For more information
(717) 514-8367

Website: www.flagstaffzoo.com
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WEBSITE

Tickets Map Calendar Programs E

Your Visit Today!

Plan

Explore the Wild Heart of the Rockies
Discover, Learn, and Protect at Flagstaff’s Zoo

At Flagstaff Zoo, adventure awaits with hands-on animal encounters, exciting exhibits, and educational

programs for all ages. From local wildlife to exofic species, we bring the wonders of the natural world to

life while supporting vital conservation efforts. Join us in protecting the creatures of today and inspiring
the conservationists of tomorrow!
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